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Brand Empowerment: Research on the Development Strategy and

Application Scenario of University Library Brand Resources
—Taking Fudan University Library as an Example

Lu Changwei

Abstract: Focusing on brand empowerment, this paper examines the outstanding features of university
library brand resources, brings about the key development strategies of brand resources and analyses the
typical application scenario empirically taking Fudan University Library as an example, using the methods
of theoretical analysis, literature survey and case study. The results show that as important assets of uni-
versity library, brand resources which have the outstanding characteristics of education, public welfare,
scarcity and standardization, play an important role in the service value-added, cultural education and effi-
ciency improvement of the library. Therefore, we can formulate and implement the development strategies
of university library brand resources from the following aspects: giving play to the integration effect of
brand resources, extending the life cycle of brand resources, improving the empowerment level of brand re-
sources, realizing the coordinated development of brand resources and promoting the standardized develop-
ment and application of brand resources. Fudan University Library achieves brand empowerment and
service value-added, with focus on typical scenarios of reading promotion, cultural education, basic serv-
ices, international exchanges and data services in the development and application of brand resources.

Keywords: Brand Empowerment; Brand Resource; Development Strategy; Application Scenario;
Service Value-added
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Digitalization of Education and the Future Library Development

—Summary of the 2023 Academic Library Development Forum
Liu Yuchu Ren Guohua Li Jun Shao Yan Yao Xiaoxia Liu Hongwei

Abstract: The 2023 Academic Library Development Forum was successfully held on July 11th—12th,
in Harbin, Heilongjiang Province, China. Over 360 participants, including guests, scholars, library direc-
tors, and librarians from nearly 170 domestic universities and related industries, attended the conference.
With the theme of “Digitalization of Education and the Future Library”, the forum focused on various top-
ics such as connotative and high quality development of libraries,envisioning the future development of li-
brary and smart spaces,cultivating and innovating the information resource ecosystem,the digital transfor-
mation of university libraries driven by digital intelligence and promoting collaboration and development of
university libraries. This article summarizes the academic achievements and cutting-edge issues shared by
the experts during the forum, providing theoretical inspiration and guidance for the high-quality develop-
ment of university libraries in the context of digital transformation of education.

Keywords: Academic Libraries; Digitalization of Education; Future Libraries; High-quality Develop-

ment; Cultural Education; Intelligent Transformation; Collaborative and Shared Libraries
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